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More than just office furniture, the STAD collection by
Lacasse is a professional lifestyle. Answering to the
emerging needs of today's open plan workspaces,
including more privacy when desired and
collaborative or impromptu meeting areas;
STAD office furniture system is born.

The components can be reconfigured time and again,
with adjustable height tables, modular soft seating
and poufs for greater comfort and better posture.

STAD brings nature into the office, for a calm,
vibrant atmosphere.

Discover STAD | Suite 1042 | 10th Floor

GROUPE

IAUKSE | ... o
www.groupelacasse.com Office Furniture System



http://www.groupelacasse.com
http://www.groupelacasse.com
http://www.groupelacasse.com

Werksy™ becomes you.
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GET READY

TO MOVE

SEE HOW WE CAN ACTIVATE YOUR SPACE

o]

UNLOCK YOUR MOVEMENT COMBINATION
AT SHOWROOMS 331 AND 1147

NeoCon / The Merchandise Mart, Chicago
Monday, June 12 - Wednesday, June 14, 2017

MAYLINE ~- &Y SAFCO

www.safcoproducts.com
www.mayline.com
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OVER 90% OF FORTUNE 500 COMPANIES STAND WITH US

VARIDESK® is the sit-stand solution Fortune 500 companies choose S

to help create an active, healthy workplace for their employees. o
VARIDESK sits on top of existing furniture, requires no installation, VA Rl D ESk Y CU m
and is available in desktop, cubicle, and full-desk models. WORK ELEVATED"
CALL ABOUT SPECIAL BULK PRICING | FREE SHIPPING IN THE LOWER 48 (800) 207-2581

Pricing and availability subject to change. | Tax added in states where required. | Patent and trademark information: VARIDESK.com/patents. | ©2017 VARIDESK®. Al rights reserved.


https://www.varidesk.com/
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Editor-in-Chief, Bellow Press Rob Kirkbride
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Guest Columnist, WPM IDa Design, Rich Sheridan

Contributing Writers, WPM Amanda Schneider, Emily Clingman, Stef Schwalb,
Jennie Morton, Megan Spinos, Bruce Buursma, Thomas Keenan, Nancy Trent
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23403 E Mission Ave, Suite 107 send To: news@bellow.press the go-to sources for keeping you informed about

. . . . X everything that is happening in the industry. From
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877-BELLOW9 (877-235-5699) with your release; at least 300 dpi. that will help your customers work better, to stories that
Email: info@bellow.press https://bellow.press/SubmitNews will'help you run a better, more informed company.

ROB KIRKBRIDE, EDITOR-IN-CHIEF

SOMEONE KEEPS STEALING
MY TUNA FISH SANDWICHES
FROM THE FRIDGE. SO TODAY
I HID A COUPLE OF GHOST
PEPPERS UNDER THE LETTUCE.
HAVE EITHER ONE OF YOU
SEEN MY SANDWICH?

PRIDE IN

YOUR WORK!
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What's the
Ruckus all
about!

Discover how Ruckus is

shifting the design paradigm,
and taking learning and working

in an entirely new direction.

Join the Ruckus at NeoCon! Showroom #118l

wmETEEI O

ki.com/ruckus4 Furnishing Knowledge®


http://www.ki.com/ruckus4
http://www.ki.com/ruckus4

LIFE SCIENCE. TECH. AEROSPACE.

WE DESIGN IT. WE PLAN IT. WE GET IT.

Imagine what you can do with the right partner.

Call 800.283.2434 x117

SYMBIOTI=

FURNITURE FOR INNOVATIVE WORK


http://www.symbiote.com/
http://www.symbiote.com/

best of

NeoCon

2016

Gold Award

cccccccccc

reddot design award
winner 2017

SEE YOU AT NEOCON!
Showroom 1150

, , discover award-winning design
SitOnlt « Seating®

www.sitonit.net Whether you need something professional for the boardroom
DESIGNED IN CALIFORNIA or vibrant for a collaborative space, our hyper-customizable
Novo’s got you covered.
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The office  |—
design was an
opportunity to
create a strong
identity for

ISSUE SIXTEEN

',ILLENLOWE

MullenLowe as

a “challenger”
in the
advertising
industry, a
scrappy, do-
everything ad
firm with a
global reach.

16. INTERIOR DESIGN BILLING INDEX &
RESEARCH FROM ASID

Looking forward the design industry remains
optimistic about the near term outlook for business
conditions.

18. UPCOMING | NEOCON CHICAGO
The 49th edition of NeoCon, the premier, global plat-
form for connecting, learning and conducting busi-
ness in commercial interiors, will draw more than
50,000 design professionals from across the globe to
theMART, June 12-14.

20. CLERKENWELL DESIGN WEEK

Clerkenwell Design Week is a quirky, powerful, bold
and increasingly important event for the interiors
industry. The three-day event, held at the end of May
in one of London’s most important architecture and
design hubs, packed in nearly 40,000 visitors to see
the latest in new products, new ideas and new trends
that will affect how people work for years to come.

26. "SIMPLICITY IN DESIGN"

ROUNDTABLE

SIMPLICITY IN DESIGN means a lot of things to a
lot of people. For some, it is the restraint shown by
designers like George Nelson and Charles and Ray
Eames, whose mid-century modern stripped down
products to only those components necessary.

28. MULLENLOWE'S OFFICE IN FORMER

TOBACCO FACTORY IS SMOKIN'
MullenLowe engaged TPG Architecture to design its
new office in Winston-Salem, North Carolina.

44. GIRALDI ARCHITECTS TRANSFORMS
ITS HEADQUARTERS IN FLORENCE

The Giraldi Associates Architects have relocated their
headquarters in Florence to the Santo Spirito neigh-
borhood of the city, to a 600- square-meter space
inside the ancient 19th century palace Antinori-Aldo-
brandini.

-10-



For more information contact us at workriteergo.com or 800.959.9675 WO r k r ' te

ergonomics®
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The Giraldi
Associates
Architects have
relocated their
headquarters in
Florence to the

| Santo Spirito
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of the city, to

a 600- square-
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Antinori-
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58. GROWING VINEYARD VINES

If you don’t know the brand, ask your kids. They do.
That’s why the company needed a new office that re-
flected the preppy, nautical nature of its culture.

72. CREATE A QUINTESSENTIAL HOME
OFFICE

Today’s home office designs are as eclectic and imagi-
native as the individual personalities of their owners.

82. TRULY GREEN OFFICE OR OUTDOOR

WHIMSY

Everything in a building can be rethought from a
healthy perspective. Air, ventilation, water, light,
sleep, sound and movement all impact how we feel
and how we work.

ISSUE SIXTEEN

88. INSIDE POPPIN'S COLORFUL ONE-

STOP SOLUTION FOR THE WORKPLACE

NYC-based Poppin is a one-stop shop of workplace
solutions for companies of all sizes.

98. PRODUCT MATTER
ESI Adjustable Table Bases and Cable Management,
AeroPress Coffee Maker, and Lowepro’s FastPack BP.

104. LIVING

With graduation season upon us, the personal-fi-
nance website WalletHub recently released its report
on 2017’s Best & Worst Places to Start a Career.

106. ENDMATTER

The planner, creator and innovator of the modern
workplace turns 100.

-12-



IS YOUR
WORKSPACE
INNOVATIVE?

Experience (nmovation

Booth # 7-1107

Envoy" is the newest addition to the Innovative E-Series—a family of articulating /-ﬁ

monitor arms which establishes a new standard in computer ergonomics by . =
delivering elegant yet functional design to the desktop. Envoy” ships summer 2017. I n n Ovatlve

InnovativeWorkspaces.com


http://innovativeworkspaces.com/product/envoy-1/?utm_source=workplaces&utm_medium=ad&utm_campaign=20170601&utm_content=envoy
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LOOKING FOR THE LATEST TRENDS
IN HEALTHY WORKPLACES?

NATIONAL

ERGONOMICS
Conference

August 22 - 25, 2017

by ‘“.’ 'Ml v
PARIS LAS VEGAS HOTEL | oo sy,

‘v ot '?’6’-

Look no further. The National Ergonomlcs Conference &
ErgoExpo is THE place to discover the newest trends, tips and

tools to enhance your workspace.
* Catch the pulse of the industry with 55 timely educational sessions and workshops
» See, touch and sample 1000s of innovative products on display in the ErgoExpo

* Enjoy countless networking opportunities with the industry’s top trendsetters

LY 26

TO GET $2C SAVINGS!

© 2017 LRP Conferences, LLC | CD1705-5
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Uncertainty uncovers inspiration.
curious | current | curated

subscribe to our trend report

Inspiration & | 2Qs | www.idadesign.com

SNOWSOUNDr

Acoustic Panels & Fibers

G | OTTO GIOTTO is a sound-absorbing room fixture that
uses patented Snowsound technology. Its pure
geometric form consists of a circular panel 47

inches in diameter available in a variety of colors.
Whether wall or ceiling mounted, the result is an

intriguing treatment that provides acoustic comfort.

Neocon June 12|13 [14 |2017 | Merchandise Mart, Chicago
Floor 7, Booth 7-5022

Contact us: 562.903.9550 * infoesnowsoundusa.com * snowsoundusa.com

©2017 Snowsound®USA, a division of Atlantic® Inc. All rights reserved.
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W@fkplages Research | Interior Design Billing Index & Research from ASID

SIX-MONTH OUTLOOK:
DESIGN INDUSTRY CONTINUES TO EXPECT
FAVORABLE FUTURE OUTCOMES

Looking forward the design industry remains optimistic about the near term outlook for business conditions. The

six-month business conditions index score of 63.4 for March was virtually unchanged from the December score of
63.6 and markedly higher than September (59) and June (57) scores. The consistency of these scores (above 50)
going back over twelve months argues for continued expansion for the design industry.

The Conference Board’s March expectations sub-index of its overall consumer confidence measure jumped nearly
7.4 points from December to 113.8. It is now at its highest level since 2000. Business expectations continue to
improve and consumers also expressed much greater optimism regarding the short-term outlook for business,

jobs, and personal income prospects.

The Dodge Momentum Index increased 6.7 percent in March to 144.4 (2000=100) from its revised December
reading of 135.32 and was 29 percent higher than the same month a year earlier. According to Dodge Data &
Analytics, The Momentum Index has now risen for six consecutive months and continues to signal the potential

for increased construction activity in 2017.

Taken together, the ASID six-month interior design business conditions index, the Conference Board’s expectations

index and the Dodge Momentum Index reflect an improving broader economy and that spending for design

services will continue over the next six months.

Table 4: Expectations for Interior Design Business Conditions MARCH 2017
Expectations ASID

About the same 55%

Better than they are now 36%

Worse than they are now 9%

Business Six-month Outlook Index 63.4

-16-



CONSTRUCTION SPENDING SHOWS STRONG GAINS

U.S. construction spending in February rose to a decade high spurred by strong gains in residential construction
spending. Total construction spending for February was $1.93 trillion, 0.8 percent higher than in January and

3 percent higher than in February 2016. Private residential construction spending, which includes residential,
nonresidential, and home improvement was $484.7 billion, a 1.8 percent increase from the previous month and
6.4 percent higher than last February. While total nonresidential spending was relatively unchanged from a month
earlier, it increased 7.4 percent year-over-year. Public spending increased 0.6 percent in February but is down

8 percent year-over-year.

Figure 9: U.S. Construction Spending -

FEBRUARY 2014 TO FEBRUARY 2017
Year-over-year Percent Change

Nonresidential

25%

Residential
Public

20%
15%
10%

5%
0%
-5%

-10%

FEB APR JUN AUG OCT DEC FEB APR JUN AUG OCT DEC FEB APR JUN AUG OCT DEC FEB
14 14 14 14 14 14 15 15 15 15 15 15 16 16 16 16 16 16 17

Residential improvement spending (Figure 10) amounted to $162,683 million in February, 3 percent higher than
January and 10 percent more than the same month a year earlier. According to the Joint Center for Housing Studies
of Harvard University, strong and stable growth is predicted for the home improvement and repair market in 2017.

Propelling this growth are healthy gains in home prices that are encouraging home modeling reinvestments.

-17-
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The 49th edition of NeoCon, the premier, global plat-
form for connecting, learning and conducting business
in commercial interiors, will draw more than 50,000 de-
sign professionals from across the globe to theMART,
June 12-14. For almost five decades, NeoCon has served
as a launch pad for innovation, offering ideas and intro-

ductions that continue to shape the built environment.
The industry’s definitive gathering place, NeoCon, is
where macro-trends such as “the future of the office’
and“wellness”gain momentum and become part of the
collective conversation. Workplaces magazine will be on
site during the show. Stop by and say hello at 7-5113.

-18-
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Clerkenwell Design Week is a quirky, powerful, bold and increasingly im-
portant event for the interiors industry. The three-day event, held at the end
of May in one of London’s most important architecture and design hubs,
packed in nearly 40,000 visitors to see the latest in new products, new ideas
and new trends that will affect how people work for years to come.

The event has gained in importance and scale since its inception seven
years ago. In 2016, about 35,000 visitors attended the festival — represent-
ing about 70 countries. Much is put into CDW by the showrooms there,
mainly because 65 percent of the visitors are architects and designers. Last
year nearly 100 showrooms participated and all of them are within walking
_ distance of each other (there are an additional 50 or so “fringe” participants,
which are a short distance away from the neighborhood. In 2016 there were
more than 300 exhibiting brands.

Unlike some industry events that are too buttoned down, CDW knows how
to party. On Thursday, so many people were attending showroom parties
~ they spilled out into the street, making it nearly impossible to walk through
| the throngs of people. There are more parties than you can shake a Pimm’s
cup at.

Yes, most of the big guys are at CDW. Steelcase, Knoll, Haworth and Hu-
manscale all have permanent showrooms in the Clerkenwell neighborhood,
whichisn't a surprise when one considers the neighborhood has the highest
concentration of designers and architects in the world.

But the exciting products are coming from the smaller domestic furniture
makers and those from abroad who understand the importance of the
event. A good example is Boss Design, which has a large showroom on the
neighborhood’s busiest road to show off new products. Lyndon, a brand by
Boss Design used CDW as a platform to launch a new sofa and chair collec-
tion, along with the new 120 table range designed by Mark Gabbertas. Dur-
. ing the exhibition, visitors also had the opportunity to see a new color pallet
of the Agent collection.

CDW is an amazing venue for exploring new products and companies, many
of whom want to find contract furnishings partners in North America. CDW
is refreshing because of its quirkiness. Temporary showroom space includes
a nightclub and the former Clerkenwell House of Detention, a prison that
still has the “charm” of brick arches and rusting bars. Still, the owners of the
small, bespoke furniture makers occupied the cells, that 100 years ago were
home to prisoners. WPM

-21-
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E,{MPL;CITY INDESIGN

SaulTyler {ofin
Giuseppe Boscherini par i T
Colin Macgadie, Chie! Cronti i f
Oscar Lhermitte, i

Events | Clerkenwell Design Week “Simplicity in Design” Roundtable

Clerkenwell Design Week “Simplicity in Design” Roundtable

SIMPLICITY IN DESIGN means a lot of things to a lot of peo-
ple. For some, it is the restraint shown by designers like George
Nelson and Charles and Ray Eames, whose mid-century modern
stripped down products to only those components necessary.

Many would say the Apple iPhone is a pillar of design in mod-
ern simplicity. But is it really? When asked to name an example
of a product that is the opposite of simplicity in design, London
architect and designer Colin Macgadie pointed to his iPhone.

”

“This is constantly making me crazy with how complex it is,
said Macgadie, chief creative officer at BDE architecture+design,
during a fascinating discussion titled“Simplicity in Design”at the
Humanscale showroom during Clerkenwell Design Week.

So just because a product looks simple doesn't mean it per-
forms simply. That was one of many lessons learned at the panel
discussion moderated by Jeremy Myerson, the Helen Hamlyn
chair of design at the Royal College of Art in London.

Simple looking designs, panelists agreed, are a good first
step, but buildings and the products inside them need to be
simple to use as well. The interface is almost as important as
the product itself, argued Giuseppe Boscherini, who owns the
London-based collaborative design firm Boscherini.“(Great) de-
sign happens when things are intuitive, he said.“The first task of
simplicity of design is asking questions about what is actually
needed’

Panelists gave other examples of designs they feel are simple,
yet functional. Tyler noted the Rolling Bridge, a curling bridge
that is part of the Grand Union Canal office and retail devel-
opment project at Paddington Basin in London conceived by
British designer Thomas Heatherwick and designed by SKM An-
thony Hunt with Packman Lucas. Lhermitte picked Pantone 152,
better known as safety orange, the bright color used on safety
equipment because it is easily seen. WPM
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THE NEW VOIGE OF THE INDUSTRY

Explore Everything

A great industry deserves great publications. Bellow
Press takes great pride in becoming the only contract
furnishings industry publisher that covers the entire
spectrum of the industry - from product design, to
manufacturing, to distribution, to workplace design.
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The Business of Furniture & Workplaces Magazine

The Business of Furniture and Workplaces Magazine are the go-
to sources for keeping you informed about everything that is
happening in the industry. From trends that affect your bottom
line, to new products that will help your customers work better, to
stories that will help you run a better, more informed company.
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fter a successful teaming for the design of its Boston headquarters, Mul-

lenLowe engaged TPG Architecture to design its new office in Winston-

Salem, North Carolina. The 37,500-square-foot space is in the city’s newly
developed Wake Forest Innovation Quarter.

The office design was an opportunity to create a strong identity for MullenLowe as a “challenger”in the advertis-
ing industry, a scrappy, do-everything ad firm with a global reach. MullenLowe’s staff work in multiple disciplines
for diverse clientele, so the space had to be flexible and inspirational.

The space itself was breathtaking when the design team first walked through. Built in the 1930s, the building
was originally a tobacco factory. A large, deep floor plate, 14-foot ceilings and metal-frame windows were the raw
materials that provided the framework for the new offices. The design concept was to respect and celebrate the
existing structure, leaving the walls and ceiling untouched by using floating free forms — rectangular boxes built
between the columns — to create space within the space.

The L-shaped floor plate naturally split the space into two distinct wings. The reception area is situated at the
vertex of the wings, in an existing open atrium with stairs to the lobby. By placing reception there and using the
free form boxes to subdivide the space, the design team brought focus and continuity to the plan, dividing the raw
space into functional neighborhoods and providing myriad open and inspiring creative environments.

The program required an assortment of collaborative spaces, including conference rooms, huddle booths, photo
and recording studios and a media screening room with stadium seating. Structural columns and beams were left
exposed, still coated with nearly a century of layered paint, which was minimally sandblasted to prevent peeling.

Finishes and furniture were inspired by the raw space. The freeform boxes are clad in plywood and dark gray
painted sheetrock, while the chair colors were sampled from the peeling paint on the concrete walls. The designers
devised a system of perforated metal screens to allow for magnetic pin-up space throughout the office without
interrupting the openness and fluidity of the floor.

MullenLowe’s space is more conducive for hosting events for local groups such as the Arts Council, as well as
outside vendors, such as the local coffee house that provides the staff with an on-site barista. Internally, the open
work environment and common areas allow for more accidental collisions and natural collaborations, all of which
are selling points when hiring new talent and pitching clients. WPM

Photos by Eric Laignel
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GIRALDI ARCHITECTS

TRANSFORMS ITS
HEADQUARTERS IN FLORENCE

Founded in 1997 by Architect Fulvio Giraldi, the design studio consists of five

partners and 22 associates (all between the ages 27 and 40 years old).



heGiraldiAssociates Architectshaverelocated

their headquarters in Florence to a 600-

square-meterspaceinsidethepalace Antinori-
Aldobrandini. Plasters and frescoes combine with
the fresh and modern design, creating a unique
workplace.

Founded in 1997 by Architect Fulvio Giraldi, the design studio consists of five
partners and 22 associates — all between the ages 27 and 40 years old. It is a
growing studio — unusual for Florence where there are many organizations that
have had to downsize their staff or even close.

At GAA, however, the atmosphere is new, exciting, young and dynamic, thanks
to the spaces that define the company’s strong communication and design iden-
tity.

The structure is divided into 11 areas, including rooms dedicated to design,
testing new products and materials and meeting rooms. There is also a kitchen
that gives colleagues the opportunity to interact during breaks and relax in an
area where soft poufs land on the green carpet the color of the grass. The relax-
ation area will soon become a nursery, as there have been six births in the last
year. The company believes it will be a service that will enhance the quality of life
for the babies and the mothers who work there.

Giraldi has always desired to create a solid team able to share a quality work
experience at the highest level, but also to be able to have fun and relax inside
the office.

In the Santo Spirito neighborhood of Florence, among the alleys of beautiful
handcrafted products and antiques, on one of the most important streets, rises
up the historical residence built in 1400 by the Antinori Aldobrandini family. It
was restructured in 1800 and recently modernized.

Just across the carriage gallery at the ground floor, visitors find a stone staircase
decorated with marble statues and mirrored walls. The first floor is lit with natural
light because of a glass wall that overlooks the internal garden.

On the right, a door covered by mirrors hides the studio of Giraldi Associates
Architects. It is an office where the modern line of furniture contrasts with the
pompous 19th century shell.

Passing through the entrance door, visitors'attention is caught by the GAA sign
with blue LED and located on a cement panel. The blue light crashes on a Su-

peronda sofa located under the panel. It bumps into the blaze coming from the
story continued on page 57
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chandelier that lights up the rest of the corridor, exposing a reception counter
made of white lacquered wood. A big cow covered by cardboard supervises this
space. It is a piece of artwork by the artist Ziggurat. From the reception room,
two doors lead to other spaces — the meeting room and the rooms dedicated
to design.

A vault of the ceiling in the meeting room is completely painted with frescos,
and at the core of the room, a long table of raw wood gathers together 12 seats.
Through a Wi-Fi connection, presentations and videos can be broadcast on the
monitor.

A marble fireplace created a warm space ready to host clients and profession-
als. From the meeting room, one enters into two rooms dedicated to design.
The first one, cobbled with parquet floor, looks out onto the street and has big
windows, while the second one has a view of the internal courtyard of the build-
ing. In this room, there are three long lines of white lacquered wood desks, while
on the floor there is a green carpet that softens the magnificence of the ceiling
entirely embellished with stuccos.

Crossing the hallway visitors find two big wood doors finished with golden
frames, behind which is the third room dedicated to design. Two long, white lac-
quered wood desks welcome 12 seats, while at the core of the room, there is a
glass table for samples and materials. The hall that also looks out onto the inner
garden of the building, stands out for the presence of a red carpet that makes the
space welcoming and contrasts with the magnificence of the marble fireplace
and the stuccos on the ceiling.

Within this dynamic space, besides the design area, a place to relax plays an im-
portant role. This area has soft ottomans on a green carpet. Additionally, there is a
kitchen that gives colleagues the opportunity to interact during breaks. No detail
has been overlooked. Everything has been studied to give clients and designers
the opportunity to have an inspiring workplace.

In the last part of the building, there are four smaller rooms. One of these is the
personal office of architect Fulvio Giraldi. It is a reserved space that reflects his
dynamic personality, including some fitness equipment.

The enlargement of the Florentine office, the renewed image, the graphics and
the web site represent for the studio of Giraldi Associates Architects a creative
and functional change of a team and focus — one that is in continuous evolu-
tion. WPM

Photos by Francesca Anichini, Diego Lucesole, Francesca Dattilo
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- GROWING VINEYARDVINES

CLOSE YOUR EYES AND IMAGINE MARTHA'S VINEYARD. SEA BREEZES, SAILS FLAPPING IN THE WIND, AND
LOBSTERS. THE ISLAND, SEVEN MILES OFF CAPE COD, IS THE INSPIRATION FOR THE VINEYARD VINES BRAND
AND THE COMPANY’S FOUNDERS, BROTHERS SHEP AND IAN MURRAY WANTED VISITORS TO THEIR NEW
QFIZJgE TO FEEL AS IF THEY WERE VISITING THE ISLAND. STORY BY ROB KIRKBRIDE
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he young and cool are the

arbitrators of fashion, and if
you take a stroll around any campus
in the country, you will see the
happy pink whale logo of the brand
Vineyard Vines on polo shirts and
casual clothing everywhere you look.
If you don’t know the brand, ask
your kids. They do. That’s why the
company needed a new office that
reflected the preppy, nautical nature

of its culture.

Close your eyes and imagine Martha’s Vineyard. Sea breezes, sails flapping in the wind,
and lobsters. The island, seven miles off Cape Cod, is the inspiration for the Vineyard
Vines brand. The company’s founders, brothers Shep and Ian Murray, wanted visitors to
their new office to feel as if they were visiting the island.

That vision of the island lifestyle was delivered by the Atlantic Group, a furniture dealer
with headquarters in New York and offices in Connecticut. The Vineyard Vines team
wanted to get a feel for the Atlantic Group and find out if it would be a good fit for the proj-
ect so it started with a casual conversation about workplace strategy and company culture.

“I didn’t think that was going to be the start of the interview process,” CEO of The At-
lantic Group Companies Dave Spannaus says jokingly. “They wanted to understand all the
things we do — to share our company philosophy.”
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\, | . Like many who grow
i | - up in Connecticut,
j~, the Murray brothers
/ > /- worked in Manhattan.

' five or six other office furniture dealers in the mar-
ketplace, they decided to move forward with just
three. The Atlantic Group was invited to do a mock-
up of how it envisioned the Vineyard Vines office.
The two companies had very similar visions for the
new 91,000-square-foot office in Stamford, Con-
necticut, that brought together a number of offices
into a single location on the water.

Like many who grow up in Connecticut, the Mur-
ray brothers worked in Manhattan. The pair de-
cided that commuting into the city wasn’t for them.
They spent every summer on Martha’s Vineyard,
which made them huge fans of the water, fishing
and having fun. When they were younger, they
played in various bands, recorded albums, started
assorted small businesses and always combined
their earnings to buy the best old boat they could
find, so they could head out on the water and escape
life from time to time.

In the late 1990s, the brothers found themselves
miserable, sitting behind desks in Manhattan. Trad-
¢ ingin their business suits for bathing suits, they

| decided to sell ties so they wouldn’t have to wear
them.

The first 800 ties were delivered July 3,1998, and
sold out in the first week, according to the back-
ground information on their website. “We quickly
re-ordered, paid off our debt, hit the road and
moved into our first office,” it continues. “After that,
we moved to a bigger office and hired a few friends
to help out. Then, we moved to an even bigger office,
hired even more people, and opened a few more re-
tail stores, proving that the American Dream is alive
and well. Today, we’re in an even bigger office and
are opening more stores across the country.”

\ / i
\ \\ Ij wa— It was a good fit. Though Vineyard Vines spoke to
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It is definitely a bigger office. The company em-
ploys about 300 people at its headquarters. It also
has expanded into a wider range of products that
includes clothing for men, women and children —
and now products for the home.

The office culture represents the brand and those

who look like they grew up in Fairfield County, Con-
necticut, and its preppy, nautical lifestyle. Vineyard
Vines believes in supporting like-minded events

as well. You can find Vineyard Vines sponsoring
sailboat races in New York Harbor, and the Ken-
tucky Derby. It’s also the official style of this year’s
America’s Cup.

With a finely cultivated brand, it is no surprise
the Murray brothers were involved in the small-
est details of the office design. For example, since
ship decks are often made of teak and holly, the pair
wanted conference room tables to have that same
look and feel. In many places, the company’s dis-
tinctive logo was included in the furniture. There
is branding in nearly every inch of the space, from
the mock store found inside the headquarters to the
conference tables.

The mock store is just that — a full-sized store
within the headquarters used to see how certain
products are staged and how they will look in the
real thing. There is also an all-white room with
white furniture where buyers come in to look at up-
coming clothing lines, giving the products the stage,
not the furniture.

The 300 or so employees work in what Spannaus
calls “super collaborative spaces.” A large cafe area
not only has tables for eating breakfast and lunch,
but also overstuffed sofas and shuffieboard and
foosball tables. Decorating the space are Vineyard
Vines surfboards and neckties. The company’s
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It is a youthful, spirited
and colorful office,
intertwined with
furniture that could
be categorized as
“upscale dormitory.”

neckties are used often in the office as decoration
and branding. Tied around oars in a part of the of-
fice that overlooks a nearby marina, they give the
space a punch of color.

It is a youthful and spirited office, intertwined
with furniture that could be categorized as “upscale
dormitory.” This gives the space a great collabora-
tive feel that is smart and tailored. It is a far cry
from the company’s former offices, which would
best be described as Dilbertville. Collaborative
spaces are used to separate departments for infor-
mal meetings. And since the brand was founded in a
home, the residential feel of Vineyard Vines’ offices
is a major part of the design. All the windows in the
private offices are residential windows, which gives
it ahomey feel and is cost effective compared to a
glass-front office.

Since the brand is up-and-coming, there was not
an unlimited budget for office fit out. So designers
got creative. In one room, an old piece of a ship,
which was purchased online, provides a nautical
theme that was naturally antiqued. “Since Shep
and Ian are such visual people, they could really
envision what they were looking for pretty clearly,”
Spannaus says. “That means we had to find a variety
of manufacturers and suppliers.”

A variety of product solutions were used to ex-
press the personality of Vineyard Vines. To begin,
Allsteel Stride was used for workstations and pri-
vate offices. In the conference rooms, there are
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=i L “Through our
gy o collaboration, we
gained a deep
understanding of the
Vineyard brand.”

Woodtech custom conference tables. Bringing it all
together are Woodtech coffee tables and side tables
in custom finishes, as well as Sit-On-It Torsa task
chairs and conference room chairs.

Pieces from numerous lines were used for ancil-
lary furniture: Hickory Leather Company custom
couches, Palacek chairs and stools, Restoration
Hardware tables and lounge chairs, Keilhauer café
seating, along with Serena and Lily chairs and ac-
cessories.

They also tie a lot back into the company’s re-
tail stores. For example, the reception desk at the
headquarters mimics the stern of a boat. It appears
as if the receptionist is sitting at the back of a boat
when they greet visitors. There is a door behind the
reception desk that looks like it could be used to en-
ter the boat — it’s for storage — a place for visitors to
hang coats and a refrigerator holding cold drinks. A
lot of Vineyard Vines retail stores use the same boat
stern as a checkout counter.

Vineyard Vines thought about future growth as
well. When designing the office, they prewired the
spaces for maximum density. That way, as they add
more employees, the furniture is simply added and
plugged into the existing system.

“Through our collaboration, we gained a deep un-
derstanding of the Vineyard brand and used that as
a basis to make product recommendations from nu-
merous manufacturers,” says The Atlantic Group’s
Project Manager Lynn Nicholson. WPM

-71-



CREATE A QUINTESSENTIAL
HOME OFFICE

Today’s home office designs are as eclectic and imaginative as the individual

personalities of their owners.

Story by Jennie Morton







What does your ideal home office
look like? Unbound by a corporate
aesthetic, you can create a stately
executive space, an energetic nook
with bright colors or a retro retreat
with midcentury modern flair. No
matter your line of work, a home
office should be personable and
functional. Achieve the perfect
work-life balance by purposefully
selecting furnishings, storage,
lighting and accent pieces.
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Carve out the perfect space

Today's home office designs are as eclectic and imagi-
native as the individual personalities of their owners.
Home-based workers aren't just C-suite types — tele-
commuters, entrepreneurs, independent contractors
and employees with flextime benefits are all enjoying
the benefits of working out of their humble abodes. Ac-
cording to the U.S. Bureau of Labor Statistics, the share
of workers doing some or all of their work at home grew
from 19 percent in 2003 to 24 percent in 2015. These
figures represent several million Americans who have
dedicated a corner of their private residence to their
professional lives. Mobile technology is largely respon-
sible for this shift, as well as the rise of knowledgeable
laborers who can complete tasks from virtually any loca-

s

e

tion.

While the appeal of working from home continues
to grow, creating an ideal space that fosters produc-
tivity can be a daunting challenge. Aspirational pho-
tos abound online but are hard to translate into reality
without a generous budget. If you are new to working
from home, start with the basics — location, location,
location.

A dedicated room is still high on people’s wish list.
Some homeowners prefer to have a space solely for
work so they aren't distracted by family or entertain-
ment,” explains David Branham, director of marketing
at the workplace solution provider Poppin. “If a spare
bedroom isn't available, underutilized spaces can be re-
purposed: a dining room, foyer, sitting room or even a
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corner of a finished basement.

Not everyone is sold on having a secluded work area,
though. Many households are embracing a family cen-
ter — a communal space where parents and children
work side by side, says Ivonne Ronderos, a principal
with the residential design firm DKOR. Adults can tend
to their own projects while monitoring homework and
technology usage. “We are also seeing more multipur-
pose spaces that are a combination library, den, TV and
computer room," adds Jackie Kiracofe, a residential inte-
rior designer for Phelan’s Interiors.

You may need to get
downright intrepid to create
your ideal work space.
Convert a closet, alcove, bay
window, landing or loft. Even
that odd space underneath a
staircase can be a great place
to tuck a desk and shelves.

Don't feel obligated to set aside an entire room for
work purposes. You can run an entire business empire
solely from a smartphone — no need to waste space
with printers, filing cabinets or an executive desk. A dis-
cretely placed work surface and stool may be all you re-
quire to work comfortably.

“In newer homes, workstations are being integrated
into the main living space, such as off an eat-in kitchen
or within a great room," Kiracofe says. I like adding a
small console table behind a sofa — it can take turns
as a desk, decorative shelf or sideboard. Recliners with

computer or tablet holders are another popular choice!

Ronderos adds it's also common to see offices tucked
into master bedrooms.“Many are already designed for a
sitting area that can easily accommodate a side table or
small desk set," she says. “These rooms often have large
windows that let in plentiful light or offer privacy that
can't be achieved elsewhere in the house!

You may need to get downright intrepid to create

your ideal work space. Convert a closet, alcove, bay win-
dow, landing or loft. Even that odd space underneath a
staircase can be a great place to tuck a desk and shelves.

“You can fit a lot into a little space,” Branham says.
"Make an office area by getting rid of excess furniture,
repositioning a bed or moving a bookshelf. Then chose
furniture and accessories that will support your work
habits!

Furnishings that go the extra mile

Once you've decided where to set up your command
center, outline your ideal work conditions. Your home
office needs to be equipped with the right elements to
foster creativity and efficiency. Before you start ordering
furniture, ask yourself these questions:

-What tasks do | work on from home?

-What size desk surface do | need for technology or
projects?

-Do | need storage for files or reference materials?

- Are electrical outlets easily accessible?

Do | like switching between different work postures?
«How important is privacy?

-Is accent or task lighting necessary?

- Will clients visit this space or see it while video confer-
encing?

"Design the space around how you will be the most
successful. A thoughtfully furnished home office should
inspire and motivate your best work self’Ronderos says.

Desks

A wood executive desk can look handsome in a home
office but it's often overkill for smaller spaces. Kiracofe
finds clients struggle with the size of their office and
end up with large furniture that dominates the room.
You might have to hunt at different stores or flea mar-
kets to find pieces that complement your layout.

Desks also don't have to be anchored in the middle of
the room, Branham adds. Push them against a feature
wall or a window. The user can still face the door if they
wish, but now there is space to add occasional tables or
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plush seating.

Some entrepreneurs work exclusively on mobile de-
vices so a desk is obsolete for their business needs, Ron-
deros points out. A portable tray or a built-in shelf can
be used when a laptop or tablet surface is needed.

Seating

Task chair options are plentiful. Make sure ergonomics
is a key selling point. In addition to lumbar support and
adjustable tilt, many chairs are rated for 4-, 6- or 8-hour
work increments. If you have a standing-height desk,
look for chairs or stools that move with you into differ-
ent postures, Branham says.

“To make your home office inviting, incorporate cozy
accent chairs, Kiracofe says.“There’s no reason you can't
curl up in an armchair to check email. Add lamps and
side tables to create reading nooks or comfortable spots
to have a phone conference!

Power

This is one feature most homeowners overlook. Even
with new construction, outlet placement may not cor-
respond to your office layout.

“Create a docking station for charging,” Ronderos says.
“The electrical ports can be hidden inside drawers or un-
der desk edges so messy cords aren’t an eyesore” Many
desk surfaces now come with integrated charging — no
more bending over or getting on your hands and knees
to reach a power strip, Branham says. You can also place
a floor outlet in the middle of the room and position a
desk over it, Kiracofe adds.

Lighting

When a spare bedroom is used for a home office, the
only light source is usually overhead. This soft lighting is
great for getting dressed or reading in the evening, but
it's usually insufficient for long stretches of concentrated
activities.

“Many clients ask for more lighting after they realize
how dim the space is," Kiracofe notes. “We use a com-
bination of overhead, recessed, task and decorative
fixtures to layer the light! For example, a torchiere floor
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lamp can brighten a dark corner, and LED strips under
shelves will illuminate surfaces below. Beyond the prac-
tical, a vintage table lamp, small chandelier or a funky
pair of wall sconces can add touches of panache.

Storage

Don't let your office become a dumping ground for
other members of the household. Even if you only have
a small workstation, organizational accessories are your
best friend. Ronderos is a fan of concealed storage
tucked behind European-style cabinets with concealed
hardware, which can be hung overhead or as floating
units at desk height.

Particularly for small work areas, Branham recom-
mends vertical organization. Wall-mounted cabinets
and open shelving ensures desks don't become clut-
tered. A slim file pedestal is also perfect for corralling
items that need to be within reach.

Have fun with personalization

Home offices that are utilitarian and boring are often
productivity killers. This work space is an extension of
your home, so take the opportunity to accessorize it
with fun and meaningful decorations.

“Embrace color. So many corporate offices are a sea
of black or grey but your home office is the anti-cubi-
cle Branham says. “You have the freedom to personal-
ize your space, and there’s no one to tell you no. Think
about the objects you see during work hours. Your office
landscape should have visual interest. Chose colors that
elevate your mood and energy!”

“The wonderful thing about working from home is
you have complete say in how your space is designed.
Make your office reflect your personal brand,” Kiracofe
says. "Accessories, accent pieces, patterned upholstery,
throw blankets, rugs and artwork will transform an office
into an inviting space that you will be happy to work in
every day’ WPM

Jennie Morton is a freelance writer with an interest in the built environment. Her
home office moonlights as a movie theater in the evenings
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TRULY GREEN OFFICE OR
OUTDOOR WHIMSY

Everything in a building can be rethought from a healthy perspective. Alr,
ventilation, water, light, sleep, sound and movement all impact how we feel and
how we work. More nature translates into a better working environment.

Story by Nancy Trent
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Every year, experts at the Global Wellness Institute, the nonprofit
research and educational resource for the global wellness indus-

try, identify the wellness trends set to unfold. “Wellness architecture’

is one of those at the top this year.

2

Everything in a building can be rethought from a healthy perspective. Air, ventilation,
water, light, sleep, sound and movement all impact how we feel and how we work.

More nature translates into a better working environment. A study reported by the Na-
tional Center for Biotechnology Information found employees who are in contact with
nature at work show significantly less stress and stress-related health complaints. On the
other hand is the “sick building syndrome,” where ventilation, air, and water in a building

causes employees to get sick.

Designers are seeing the fun in bringing out-
door pieces indoors. In addition to health benefits,
bringing outdoor culture inside is energizing. The
perk gives employees the time and ability to do
things in the office they wouldn’t normally get a
chance to do, such as nap, meditate or do yoga.

Outdoor furniture is also easier to move for more
mobile executives, and oftentimes is less expensive
and more resilient.

“Ask people where they want to vacation or retire,
and there is always a strong link to nature,” says
outdoor furniture expert Kirt Martin, vice presi-
dent of design and marketing at Landscape Forms
Inc. “We know that when people are outside their
stress drops and creativity rises. It’s obvious that
they value being outdoors, so bringing the outdoors
inside sends a signal to people that it’s a fun space.”

Companies want to see more group spaces in
these pleasurable places. Landscape Forms drives
them to look at spaces that have been underuti-
lized. “There is more pressure on corporate work-
places to keep the workforce happy,” Martin says.
“Companies are putting indoor furniture outside,
like flat screen TVs; at the same time it’s not unusu-
al to see an Adirondack chair in an office. There is a
novelty to it. It helps create informal, collaborative
spaces that younger generations expect to see.”

Of course, they still want to stay connected and
charged, which is what Landscape Forums’ Go Out-
door Table does.

Imagine a workplace with picnic tables in confer-
ence rooms and floor umbrellas instead of room di-
viders. That’s an office I’d like to head to every day.

Bringing in the joy of outdoors

Many design strategies can be put in place to
bring the whimsy of outdoor living to the office.

Bri Smith, marketing manager for Picnic Time
Family of Brands, believes with the boom of millen-
nials in the workplace, companies are breaking free
of strict rules and regulations. Today’s workforce is
more creative, laid back and definitely does better
with a more fluid/fun work environment. Having
outdoor products like Picnic Time’s elaborate bas-
kets helps the workplace to elicit the outdoor spirit.

When it comes to adding energy and spunk to the
office, taking a small step by adding some outdoor
furniture can do the trick. It breaks up the daily
grind by changing the mindset and reducing the
amount of time employees think they need to be
outdoors.

“Fun is becoming part of doing a good job,” says
Michael Galica, vice president of new business



development for Sifas In-Outdoor Living Furni-
ture. “Bringing outdoor furniture indoors started
in Silicon Valley to inspire people to have more fun
and be more productive, creative and happy.”

Introducing outdoor cabanas to an indoor office
space provides an excellent station for working,
charging and even napping. The Equinox Cabana
from TUUCI umbrellas can be customized for seat-
ing space, electric outlet installation and speakers.
Staff can feel like they’re poolside at their favorite
resort while boosting their productivity and cre-
ativity at work.

“We see outdoor furniture as an extension of your
living room,” says TUUCI Marketing Manager Van-
nessa Cendan. “Establishing a family environment
in your company is essential in these times to help
abrand grow. Bringing in a piece of home to the of-
fice helps to foster that.”

™

More offices are looking for an elaborate outdoor
style, says Louis Stack, CEO of Fitter International
Inc., which provides smart products to help make
the most of every hour of the day. Fitter First bal-
ance boards are an example of how to keep moving
while staying put at your desk. “Outdoor furniture
impacts the ambience making it more ‘loungey,” ”
Stack says.

“Incorporating outdoor furniture into an indoor
space creates a sense of whimsy — breaking up the
everyday structure of the typical office furniture
you might find in a corporate setting,” says Via
Director of Marketing Whitney Grimes. “Using
outdoor benches for indoor waiting areas, lounges
or cafeteria pieces gives a sense of playfulness that
some may lack in a 9-5 setting; hopefully rejuvenat-
ing not only the space but the people who are in it.”
Via seating paints a new picture of what outdoor
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seating should look like. Its new Tahoe collection
harnesses the creativity needed to sit down with a
laptop in tow to open your mind to a new kind of
environment. Tahoe provides the opportunity for
restful contemplation or social gathering, making
it possible for your work setting to be wherever you
are, indoors or outdoors.

Keep it moving

Sandra Turner, CEO, Viggi Corp., wrote her
industrial design thesis on inspiring natural move-
ment and later created Vidget Seating. Influenced
by natural systems of movement in nature, Vidget

is an environmental, stackable piece of furniture
that gives you the ability to move naturally. It al-
lows space to transform, similar to the changing
of nature, and provides the unpredictable feeling
of change, freedom and flexibility experienced in
nature.

Joe Demin, chief relaxation officer at Yellow Leaf
Hammocks, has been shipping hammocks to offices
for dedicated relaxation spaces and even confer-
ence rooms. At the Kiva.org office in San Francisco,
they have a “hammock room” for employees to
relax and recharge. Arianna Huffington created a
dedicated nap room at the Huffington Post head-
quarters in New York City, outfitted by Yellow Leaf
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Hammocks. The official hammocks of the SXSW
festival were set up across the convention center
and the city.

The Yellow Leaf Hanging Chair Hammock has a
small footprint that stretches out like a full-body
recliner. The design cradles the neck and shoulders
to reduce tension while working on a laptop. Lying
down in a hammock has been linked with improved
brain activity. Encouraging employees to relax at
work can actually help increase productivity.

Exercise your right to go outdoors

B4 Adventure can set up an adventure anywhere,
including the office. “People use our slack and ninja
lines for easy access workouts in the office,” says
Ed O’Brien, CEO of B4 Adventure. You can use it
to work out or just hangout and swing. It’s great for
open workplaces so people can let off steam and
generate positive feelings. They are used in offices,
warehouses, etc.

&
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In the Air

Today’s indoor air pollution crisis can be a silent
killer. The culprit can be fumes from toxic furni-
ture, paints or fabrics. These toxins can cause long-
term heart and lung problems, in addition to having
an instant impact on health and concentration.

Most paints are made with toxins. Acrylic paint
is a cocktail of toxic chemicals. Some soy, whey and
chalk paints still have acrylic. It takes 3.5 years for
paint to stop off-gassing it’s toxins.

Innovations in building materials, though, are
keeping the air fresh.

Milk paint is better for your health and the envi-
ronment. The Real Milk Paint Co., makes a hassle-
free, pre-mixed formula strong enough to be used
on all woods, floors, stone and concrete, in addition
to furniture. Real Milk Paint has zero VOC (vola-
tile organic compound) and is also compostable. It
even can be used to fertilize your garden.

Plants that remove deadly toxins can be grown




in an indoor garden. GreenWalls has an indoor
and outdoor vertical green wall that provides the
perfect climate for a natural garden. The company
works with you on the design and upkeep of it.

Air purification and ventilation systems also can
help. There are a handful of products to choose
from, including BetterAir, the first probiotic space
purifier; BlueAir with HEPA-silent technology;
AirSerenity, which hides in your HVAC system; and
AtmosAir, which is used to monitor the air at LAX
airport and NFL training facilities.

Let the sun shine in

The more exposure to light the better. “Everyone
wants the corner office with the window, but as
work evolves, the definition of the workplace is no
longer confined to four walls,” Martin says.

US Markerboard co-founder Scott Newman spe-
cializes in curating, designing and producing dream
office spaces for companies across North America.
Aside from installing the right window treatments
that block harsh sun rays while allowing natural
light through, Newman finds incorporating glass

boards into a space is another great way to reflect
natural light across the office.

“Your team spends 40-plus hours a week in the
office, so it needs to be a place that’s well lit, open
and provides opportunities to spark creativity,”
Newman says. “From glass boards to the right win-
dow treatments, all of these contribute to creating
a happy workflow that allows employees to produce
their best work.”

Glass is unique because it is a material that is
thousands of years old, yet somehow feels modern
at the same time, says Dony Dawson, vice president
of product design at Clarus Glassboards. “Its very
existence is to bring inclusion into space division,”
he says. Clarus offers a range of products for highly
customizable solutions, including glass walls for
conference rooms and lobby applications; trans-
forming means of communications into works of
art, so yesterday’s presentations will no longer be
today’s distraction. WPM

Editor’s Note: Nancy Trent is a writer and speaker, a lifelong health ad-
vocate, a globe-trotting trend watcher and the founder and president
of Trent & Company. A former journalist for New York magazine, she
has written seven books on healthy lifestyles..
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YC-based Poppin is a one-stop shop of workplace solutions for
companies of all sizes. With offerings spanning desk accessories,

branded products and commercial

furniture, Poppin was

developed to address market trends based on fulfilling a specific need
the company’s founders saw lacking in the industry.

“The shift from traditional brick and mortar to online
and omni-channel retailers is happening fastest in the
office product and furniture industries,” says CEO Randy
Nicolau."If you look at the top websites by revenue, five
out of 10, including Staples, Amazon and Walmart, sell
office products and furniture. Our job is to make our cli-
ents'lives easier so that they can focus on their business
and not furnishings”

Unlike most business-to-consumer brands that only
have a retail store and online presence, Poppin also has
a direct, business-to-business salesforce, showroom ex-
perience and wholesale distribution channel.”Like Tesla,
the maker of electric cars, Poppin is vertically integrated:
We design, make, sell and handle delivery of our prod-
uct to the customer,” Nicolau says. “We've consistently
focused on simplifying the ordering process, minimiz-
ing costs and dramatically reducing delivery times since
every piece of our furniture collection is always in stock
and ready to ship in two weeks!

To achieve this, work stylists are assigned to clients,
and Poppin takes a ‘customer-obsessed approach to its
website," according to Zack Abbell, Sr, Ecommerce di-
rector. The company is dedicated to flipping the script
on today’s outsourced, hourly waged customer service
culture to elevate the customer experience.”We employ
ateam of customer service agents and sales representa-
tives that sit in our headquarters just feet away from the
furniture designers, engineers and operations teams,’
Abbell says. “They are well-trained in how our prod-
ucts work, what services we provide and how to foster
a value-added relationship with our users/customers.

Down to the core, our sales development team on chat
is not a support team in our organization — they are
our brand ambassadors empowered with the informa-
tion and creativity to service all of our 20k+ chats a year.
Their goal is to give the best experience possible in the
most human way!

In addition to that elevated level of customer service,
having a variety of offerings available is critical to the
company’s mission of providing everything employees
need to work happy.“Work is no longer just what you do
at the office from 9 to 5, explains Jeff Miller, vice presi-
dent of design. “It's what you do at home, on your way
to work, or with your friends from work. Now, with om-
nipresent technology (for better or worse), it's pervaded
every aspect of our lives. Because of this, we've sought
out to create solutions for all work scenarios — whether
you're a growing startup and need modern furniture
quickly, a Fortune 500 company looking to personalize
products with your brand logo, a student or someone
who works remotely!

While catering to both start-ups and Fortune 500s, the
company has found these two demographics are be-
ginning to have more in common design-wise within
the current workplace climate than they did before. "As
urban real estate costs force traditional square footage
and person allotment down, desks will continue to get
smaller” Miller notes. “To balance the constriction, com-
panies will spend more on token perk areas, including
cafes, lounges and play areas.” As the ratio of desks to
employees drops further, companies are investing in
alternatives, adds David Branham, director of merchan-
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dising."Whether it's soft furniture in a lounge (see Block
Party Lounge Collection), cafe-style seating near the of-
fice kitchen, (see our Upbeat Stool) semi-enclosed fur-
niture that provides temporary spaces for focused work
(see our Privacy Panels for the Series A Desk System) or
communal workbenches for working alongside your
team of choice are some of those alternatives!

Poppin makes its products
simple, elemental, distilled
— the better they can take
color, the better they can fit
well into any environment
and the better they can read
as one happy family across
categories.

Increasingly, large companies — whether Fortune
500 or not — are incorporating aspects of small busi-
ness, start-up and entrepreneurial cultures into their
own and are using their workspaces to broadcast those
values. “The Poppin style intentionally says, ‘new,” Bra-
nham says. “Our catalog has everything organizations

need to work comfortably, which is definitely a core val-

ue of today’s workplace; but Poppin has designed more
than just ‘work style’ Our approach simplifies the entire
experience of purchasing office furniture, while offering
a top-quality product and an exceptional level of cus-
tomer service. Everybody wants that kind of design”

Adds Miller: "Product design is a blend of sculpture,
engineering, and marketing and, ultimately, the product
has to address all evenly; but so much of what we make
are products that functionally achieved a level of com-
modity long ago. So our first impulse is not to reinvent
but to eschew anything extraneous. Then add further
desire with clever details that enhance the function”

Poppin makes its products simple, elemental, distilled
— the better they can take color, the better they can
fit well into any environment and the better they can
read as one happy family across categories. “From the
initial assortment of desk accessories, we worked hard
to develop a modular system of sizing and interrelation
to support further collection additions,” Miller says.

As Poppin has moved forward with complementary
materials and formats, it has been able to rely on that
foundation. “Studies also prove that color boosts hap-
piness, productivity and creativity, so neutrals are no
longer the order of the day. Blue can have a calming
effect, while orange stimulates endurance for long-term
projects,” Miller says. “I believe if you organize your work
environment with color, your thoughts will be more or-
ganized and colorful, too" wPM
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ProductMatter | ESI All-Flex Adjustable Table Base with Conceal Cable Management

(rr

ESI ALL-FLEX ADJUSTABLE TABLE BASE

INTHE SEARCH FOR WAYS TO IMPROVE OUR OFFICE ERGONOMICS, only one thing can be considered the focal
point — a high quality, height-adjustable table. For testing we chose ESI's All-Flex adjustable bases. We have all seen
a myriad of adjustable tables that allow us to get out of our seats and keep moving throughout the day, but it is
often the small things that make an adjustable base stand out from the crowd.

The All-Flex is just such an example. When we received it the first thing we noticed was the quality of the construc-
tion and bulk of the frame. We knew this was going to be a solid and sturdy base.

The second thing we noticed was the design of the cross channel. It is notched, allowing room for an under-the-
desk keyboard tray surface allowing for greater ergonomic flexibility.

-08-


mailto:reviews%40bellow.press?subject=

ESI All-Flex
Adjustable
Table Base

$1,521.00.
The frame allows stan-

dard adjustment of the www.esiergo.com
its width, which can ac-
commodate worksurfaces
between three and six foot OGEGE
wide. The adjustment of
the cross channel is eas-
ily accomplished due the clearly labeled dimensions on the
crossbar. It ensures the adjustment is done correctly the first
time, minimizing assembly time. The frame also can be ad-
justed to accommodate desks of various depths.

The depth adjustment is accomplished by lengthening
both the worksurface supports and feet, by lengthening the
front of the support arms and the feet. These adjustments
keep the legs toward the back of the work surface, reducing
~ the likelihood of hitting your knees on the table legs if you
need to work down at end of the desk or if a visitor pulls up
a chair for some collaboration. It also reduces the cluttered
look in an open office.

The feet are extended through a telescoping action at the
front. This would normally leave an unsightly gap, but not
with the All-Flex due to the onboard storage plate that con-
ceals the gap normally visible. The onboard storage keeps
the concealment plate from becoming misplaced if the desk
needs to be reconfigured for a shallower worksurface.

Although these features are very nice, what makes an ad-
justable desk ergonomic is, simply put, its adjustment, or more specifically its ease of adjustment. Our desks are
quite heavy with a large thick butcher block worksurfaces and large monitors, yet the motor is quiet and smooth,
allowing adjustment from 25.5 inches to 51.5 inches.

The programmable control panel allows for four heights. The previous base was not programmable, so we
would not always hit the optimal height on our first attempt.

Once it was correctly programmed we no longer need to fiddle to find the correct height. We would hold the
button down and know it would stop on its mark. This reduced frustration and saved time. Some would even
continue to work while adjusting the height.

After using the All-Flex for several months, we were unable to find any flaws. The old base has since been re-
tired, never to be used again. WPM
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W@l‘kpiages ProductMatter | ESI Conceal Cable Management

ESI CONCEAL CABLE MANAGEMENT ESI Conceal

A HEIGHT-ADJUSTABLE TABLE IS GREAT TO KEEP US MOVING THROUGHOUT THE DAY Cable
and help us maintain neutral posture. It also brings with it an additional concern, unsightly Management
cables hanging from the worksurface. www.esiergo.

This problem can be fixed with a cable management system. Preferably one that is at- $62.00
tractive, easy to install and customizable for the individual's application. While testing the
All-Flex base, we also tested ESI's Conceal cable manager. We found it was a great option AAELAD
for cable management.

The Conceal includes 23 links plus a weighted base and a link that attaches the assembly
to the bottom the worksurface. The maximum height is 53.5 inches. Extra links can easily be removed, optimizing
the assembly’s length and
eliminating unnecessary
clutter from under the desk.

The top link can be at-
tached anywhere on the
bottom of the work surface,
increasing the installation’s
flexibility and matching an
individual's work surface
configuration. It can also
be moved and attached to
different locations on the
bottom of the work surface,
if needed.

The links fold in two di-
rections, allowing it to fold
back and forth on itself as
the work surface is lowered.
It will fold in the direction
with the least resistance.

If there is an object on the
floor that is in the way it
will just fold in the opposite
direction.

The weighted base keeps
the bottom of the Conceal
in place but can be easily

moved, if needed. This also increases its flexibility.

Running the cables through each of the links is easy. The links have four channels. The cables or wires can be
fed through the links from one end of the assembly to the other. The cables also can be placed or removed from
individual channels by pushing them through the channel’s slots.

The Conceal is an attractive accessory to a height-adjustable desk. It is easy to use and installs quickly. The Con-
ceal does what it is designed to do: manage cables and reduce the under desk clutter. WPM
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ProductMatter | AeroPress coffee maker

AEROPRESS COFFEE MAKER

THE AEROPRESS COFFEE MAKER IS OLD SCHOOL. There are no high pressure steam valves or capsules filled
with coffee. You have to boil your own water. And you have to stir the coffee yourself before you press it, by hand,
into your cup — one cup at a time.

It takes some time and effort, at
least as you are getting used to
the process. But you are rewarded
with one of the best damn cups of
coffee you can make at home or
anywhere else. It does what other
coffee makers often fail to do: make
a good cup o joe.

You can make coffee two ways
with the AeroPress — as an espres-
so-style coffee or an Americano
— simply the espresso version
with a bit of added hot water. The
AeroPress is for coffee pros, not
newbies. AeroPress works best with
a fairly fine ground coffee, which
means it can be a bit strong for the
average coffee drinker.

Even though it is strong, Aero-
Press coffee is not bitter. There's
science behind how AeroPress was
designed by Alan Adler, a Stanford
University engineering lecturer
who is more famous for his Aerobie sports product. He was disappointed by his home-
brewed coffee, even though he tried various coffee makers. So he started studying cof-
fee brewing and identified the ideal conditions for brewing the best possible cup. Once
the ideal conditions were identified, he spent more than a year creating a coffee maker
that brews coffee under the ideal conditions.

Here are the ideal conditions for making a great cup of coffee: 1) time — AeroPress $30.00
brew time is about 30 seconds. Since coffee gives up its rich flavors quickly, extended
brewing time makes for bitter, acidic coffee; 2) temperature — very hot water works Sleielele
best; 3) grind — finely ground coffee gives greater surface area, essential for rich coffee;
4) grit — AeroPress brews a clean, grit free cup, unlike French press coffee makers that let coffee through the
metal filters.

When we first tried AeroPress, we were a bit skeptical. It took a little work. Yet after a few cups of coffee, we

AeroPress
coffee maker
available at amazon

were sold. Simply put, AeroPress is the king of coffee. WPM
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LOWEPRO FASTPACK BP 250 AW

YOU DON'T HAVE TO BE A PROFESSIONAL PHOTOGRAPHER to have a job that makes carrying
around a DSLR camera a must. The camera is a tool used daily by architects, designers, teachers,
construction managers and many other professionals.

But it can be difficult to find a bag that fits all the needed gear without being so professional
photographer-focused to be overkill. There are many camera bags for recreational shooters and
many for photo pros, but there are few for those in between.

The Lowepro Fastpack fits the bill — with a few frustrating failings. The Lowepro Fastpack BP
250 AW is a travel-ready backpack designed for a DSLR, 15-inch laptop and a tablet. It is sturdily
built with strong, comfortable
straps. It can be used with or
without the included padded
waistbelt. The pack can be
secured to a rolling suitcase
with compression straps that
smartly tuck into the shoulder
straps.

It has several compart-
ments. The main is for your
camera and lenses. It is easily
accessible from the outside of
- the pack, which is a wonderful
feature when you don't want
to fish through your bag for a
spur of the moment shot. An annoying detail is the way the zipper moves around the opening,
making it difficult to close.

The open zone at the top of the pack has multiple pockets and space for organizing your
smartphone, cables, pens, keys and other items, though the depth of the pockets make it hard to
find smaller items at the bottom.

In addition to the easy access to the camera, the bag does a great job of allowing quick access
to a laptop, which can slide into a cavity just in front of the user’s back. It is spacious and easy to
get a laptop in and out. The space also includes a smaller slot for a tablet device.

Valuable gear is protected from the elements with a built-in, all-weather cover that pulls up
from a spot hidden at the base. The cover certainly works, as it protected a bag full of our gear
from a torrential downpour in New York recently. Without the cover, some of the electronics
would certainly have been ruined.

In addition to complaints about the zipper, we didn't like the small, uncomfortable hand strap
at the top of the bag. It is awkward, especially when the bag is fully filled and heavy. There are so
many pockets and cavities, and the pack is so large, it can get uncomfortably heavy, though we
aren't sure if that's because we stow too much in our bag or the bag itself is too big. When fully
filled, it barely fits under the seat in front of you on an airplane, which may be a consideration for
some. WPM
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Wm'kpiaces Living | Salt Lake City Tops List of Best Places to Start a Career

READ MORE

Salt Lake City Tops List of Best Places to Start a
Career; Newark Comes in Last

ith graduation season upon us, the personal-finance website
WalletHub recently released its report on 2017’'s Best & Worst Places
to Start a Career.

To help recent graduates launch their careers in the right place, WalletHub's
analysts compared the 150 largest markets in the U.S. based on 23 key indi-
cators of career-friendliness. The data set ranges from availability of entry-
level jobs to monthly average starting salary to housing affordability.
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Best Places to Start a Career

Salt Lake City, Utah
Orlando, Florida
Austin, Texas
Grand Rapids, Michigan
Tempe, Arizona
Atlanta, Georgia
Miami, Florida
Denver, Colorado
Irving, Texas
Madison, Wisconsin

Worst Places to Start a Career

Jackson, Mississippi
Chesapeake, Virginia
Shreveport, Louisiana

Detroit, Michigan
Yonkers, New York
Montgomery, Alabama
Augusta, Georgia
Cleveland, Ohio
Toledo, Ohio
Newark, New Jersey

Best vs. Worst

-Durham, North Carolina, has the highest monthly average starting salary (adjusted for cost of living), $3,909,
which is 2.7 times higher than in Honolulu, the city with the lowest at $1,447.

-Gilbert, Arizona, has the highest median annual household income (adjusted for cost of living), $84,973, which is
3.3 times higher than in Hialeah, Florida, the city with the lowest at $25,850.

-Oxnard, California, has the highest workforce diversity, which is 1.8 times higher than in Durham, North Carolina,
the city with the lowest.

-Madison, Wisconsin, has the lowest unemployment rate, 2.7 percent, which is 4.6 times lower than in Detroit, the
city with the highest, at 12.3 percent.

-Boston has the highest share of the population aged 25 to 34, 22.8 percent, which is 2.2 times higher than in Cape
Coral, Florida, the city with the lowest at 10.4 percent.

-Irvine, California, has the highest share of the population with at least a bachelor’s degree, 66.4 percent, which is
5.8 times higher than in San Bernardino, California, the city with the lowest at 11.5 percent.

To view the full report and your city’s rank, please visit:
https://wallethub.com/edu/best-worst-cities-to-start-a-career/3626/
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Planner of the Modern Office, Florence Knoll Turns 100

Florence Marguerite Knoll Bassett

Florence Marguerite Knoll Bassett (née Schust; born May 24,
1917) is an American architect and furniture designer who
studied under Mies van der Rohe and Eliel Saarinen. She was
born Florence Schust in Saginaw, Michigan, and is known in
contract furnishings circles as “Shu”.

In 1938, Hans Knoll founded his furniture company by that
name in New York. In 1943, Florence Schust convinced Hans
she could help bring in business to his company even in
America’s wartime economy by expanding into interior design
by working with architects. With her architectural background
and design flair, she succeeded. They married in 1946, she be-
came a full business partner and together they founded Knoll
Associates. A new furniture factory was established in East
Greenville, Pennsylvania, and dealers of Knoll's furniture were
carefully added over the next several years.

Knoll felt architects should contribute their design ability
to furniture as well. Some of these furniture designs would
become design icons of the 20th century and have remained
in the Knoll line for decades due to their timeless design.
When Hans Knoll died in a car accident in 1955, Florence Knoll
took over operation of the company. She designed chairs,
sofas, tables and casegoods during the 1950s, many of which
remain in the Knoll line to this day. In 1958 she married Harry
Hood Bassett. In the 1950s her work was often included in The
Museum of Modern Art’s “Good Design” exhibits. Although
Knoll did a great deal of residential work, she worked in the
International Style that was especially successful in corporate
offices.

As an architect, Knoll’'s most famous creations are the
Connecticut General Life Insurance Company Headquarters
building in Bloomfield, Connecticut and the interior of the CBS
Building in New York City. Her vision for the new office was
clean and uncluttered, and the corporate boom of the 1960s
provided the perfect opportunity for her to change the way
people looked at work in their offices. Her open-plan layouts
were clean, uncluttered spaces. She retired as Knoll president
in 1960 but remained with the company as the director of
design until 1965 when she retired completely. In 2002, she
was awarded the National Medal of Arts. She turned 100 in
May 2017. WPM
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Business Interiors of Idaho's sales team has
over 80 years combined experience, and has
worked with a greatly diverse client base
spanning from Boise to the entirety of the North
West

Business Interiors of Idaho specializes in creating strong, impression-setting
environments that can be utilized to realize any business' goals. Business
Interiors of Idaho’s experienced team is passionate about providing
comprehensive design solutions while sourcing unique product to enhance any

Business Interiors has the most experienced
design team in Idaho with over 50 years
combined experience. Bl help you with planning
both the layout and look of your project

176 8. Capitol B Boise, idabo 32

Training and Break Room
+ Storage, Files and Moblle filing systems
+ Ergonomic Accessories
+ Architectural Products
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Delivery and:
Installation

Business Interiors has their own warehouse
facility and installation crews. Bil's warehouse
crew has over 35 years of combined furniture
experience. Bll inspects for damage, product
accuracy and shortages...

212-481-6666
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Meet our team of creative, office interior professionals.
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It's what we do. It's how we do it.

Empire Office delivers the perfect experience to clients, architects, and
designers by providing service beyond expectations, a multidisciplinary team
approach, innovative execution, and deep industry experience.

Our client list spans all industries, from Automotive to Higher Education, and
e.. Our expertise includes interior elements such as
architectural walls and floor coverings, and our sences range from
procurement to delivery and installation to moves and relocations.

Everyone has their own vision of the perfect office environment.
It's Gur job to help you achieve yours,
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Atlanta
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Viewing | As seen in The Business of Furniture last month (bof.press)
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DESIGN WEEK

INDUSTRY NEWS

CDW Roundtable Explores
Simplicity in Design

SIMPLE LOOKING DESIGNS, PANELISTS AGREED, ARE A GOOD FIRST STEP, BUT
BUILDINGS AND THE PRODUCTS INSIDE THEM NEED TO BE SIMPLE TO USE AS

WELL. BY ROB KIRKBRIDE

implicity in design means

alot of things to alot of

people. For some, it is the
restraint shown by designers like
George Nelson and Charles and
Ray Eames, whose mid-century
modern stripped down products
to only those components neces-
sary.

Many would say the Apple
iPhone is a pillar of design in
modern simplicity. But s it re-
ally? When asked to name an
example of a product that is the
opposite of simplicity in design,
London architect and designer
Colin Macgadie pointed to his
iPhone.

4 6 The Business of Furniture | Subscribe at bof.press | May 31, 2017

“This is constantly making me
crazy with how complex it is,”
said Macgadie, chief creative of-
ficer at BDE architecture+design,
during a fascinating discussion
titled “Simplicity in Design” at
the Humanscale showroom dur-
ing Clerkenwell Design Week.

So just because a product looks

simple doesn’t mean it performs
simply. That was one of many les-
sons learned at the panel discus-
sion moderated by Jeremy My-
erson, the Helen Hamlyn chair of
design at the Royal College of Art
in London.

Simple looking designs, panel-
ists agreed, are a good first step,
but buildings and the products
inside them need to be simple
to use as well. The interface
is almost as important as the
product itself, argued Giuseppe
Boscherini, who owns the Lon-
don-based collaborative design
firm Boscherini. “(Great) design
happens when things are intui-
tive,” he said. “The first task of
simplicity of design is asking
questions about what is actually
needed.”

Macgadie said there is nothing
wrong with complexity in itself
as long as the end result is simple
for people to use. He pointed to a
recent project his firm completed
that was presented in a simple
way to his client. The complex-
ity came in the execution. In the
end, he said about 85 percent of
the initial vision was realized —
not bad for a major project for a
high-profile client with equally
high expectations.

The simple design can also be a
cop-out for lazy design. The cu-
bicle is simple to specify and use,
but it might not be best to foster a
happy, productive and collabora-
tive workforce. It is easy to make
aworkplace complex, said Saul
Tyler, partner and head of work-

“If you don’t see
it, but you use

it all the time,
that to me is the
perfect design.”

place for Hoare Lea, an engineer-
ing consultant based in London.

The best designs, which almost
always are the simplest, are often
the design elements that are
unseen, said Oscar Lhermitte, a
multidisciplinary designer and
the curator of “No Randomness,”
an exhibit at Humanscale’s Lon-
don showroom during CDW.

“If you don’t see it, but you use
it all the time, that to me is the
perfect design,” he said, using
amanhole cover as a good ex-
ample of this. City dwellers walk
by dozens of them everyday, but
rarely notice them. Yet they serve
an important purpose and are
designed well. If you've ever won-
dered: A manhole cover is round
because it cannot fall through
its circular opening, whereas a
square manhole cover could fall
in if it were inserted diagonally
in the hole. Manhole covers don’t
need to be rotated or precisely
aligned when placing them on
the opening and a round manhole
cover — often heavy — can be eas-
ily moved and rolled.

As humans, we may be predes-
tined for complexity. Myerson
described a seminar he recently

attended where the presenter
asked everyone to stand up and
pat their heads and rub their
stomachs in a circular way while
standing on one foot. A few of the
more dexterous could, he said.
The presenter surprised them by
asking why they were trying to do
all three tasks at the same time,
which was not specified in her
instructions to them.

In fact, it seems we are in a
world filled with complexity.
Macgadie said he collects mil-
lions of points of data for his
clients about the buildings they
inhabit. That rush of informa-
tion is of little use to clients, so
it makes sense to simplify it.
Simplicity is also in the eye of
the beholder. For Magadie, the
iPhone is an overly complex tool.
For a 17-year-old surfing the web,
taking photos with it and chat-
ting with friends — simultane-
ously — the iPhone is a perfectly
simple tool.

Panelists gave other examples
of designs they feel are simple,
yet functional. Tyler noted the
Rolling Bridge, a curling bridge
that is part of the Grand Union
Canal office and retail develop-
ment project at Paddington Basin
in London conceived by British
designer Thomas Heatherwick
and designed by SKM Anthony
Hunt with Packman Lucas.
Lhermitte picked Pantone 152,
better known as safety orange,
the bright color used on safety
equipment because it is easily
seen. BoF
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THE WEEK IN CONTRACT FURNISHINGS

THE STREAM

Standing desks and the
rise of ‘healthy design’
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Are Introverts Better
In the Corporate
World...?

Steelcase dealer BKM says that
introverts are good at being
alone. Introverts are already
comfortable being inside their
own heads, so long hours
working by themselves on a
project doesn't phase them.
Where an Extrovert loses
steam is when they are not
surrounded by large groups of
people, Introverts draw power
from their alone time, where
they can focus solely on the
task at hand.

bkmtexas.com

BSRIA launches
Workplaces of the Future
Report

BSRIA has launched its Workplaces
of the Future publication which
contemplates the office needs and
desires from the perspective of the
youth of today aka millennials and
Generation Z.

Written by workplace student,
Ashleigh Bunker, the Workplaces
of the Future report, considers
how the advancement of digital
technologies is changing the way
we work, and states collaboration
technologies are ushering a
next-generation workplace that
is more productive, efficient and

22,000
MEMBERS

As WeWork expands
its reach, now oper-
ating 140 locations
in 44 cities spread
across 15 countries,
it's increasing ap-
pealing to a different
clientele: corporate
America. Accord-
ing to the company,
members working
for large companies
has become the
fastest growing seg-
ment of WeWorks'
business. There are
roughly 22,000
members considered
enterprise clients,
defined as workers
for companies that
employ more than

delivers meaningful cost savings to 500 people.
organizations. download

CULTURE CHA’

HE OVERLOOKED CONNECTION

BETWEEN COLLEGIATE DESIGN AND WORKPLACE

CULTURE

“As companies look to recruit the best and brightest from
college campuses, they are overlooking one major factor in the
attraction and retention of recent graduates— incorporating

campus design elements into work envirc
young professionals. Global infrastructure

onments to attract
e and design firm,

AECOM, along with contract furniture company, KI, conducted

new research on collegiate design as a dr

river of workplace

design, and set out to examine how college students like to

work and how companies can apply this
style within.”

Beyond Market Niches:
Designing Hotels That Can
Flex

There will always be hotels catering to
specific needs. There are hotels for pamper-
ing, hostels for the frugal adventurer and
business hotels designed for efficiency. And
no doubt, these types are likely to exist in the
future. But more recently, there’s a shift from
accommodating to specific market niches
towards places that can adapt to changing
moods and activities.

Over the past year, we've been discussing
this topic of flexible, adaptive places. Our
2016 Sleep Set project and collaboration with
the Sinus Institute has us rethinking hospital-
ity stereotypes.

For instance, one of the newer consider-
ations is the blurring of the work/life divide.
Joel Butler (Sleep Event Manager, UBM) com-
ments, “Work and life balance is an important
factor. For some this means working less
hours to spend time with family, for others
it represents a convergence of working and
living, with work being an enjoyable and
meaningful project, as opposed to being a
place where we go to from 9 to 5 that should
allow us to get through to retirement.”
gensleroncom

If you really want

to get to know your
colleagues, lock
yourselves in a room
together

Trust falls are passé. Paintball
leaves bruises. The best way
to bond with coworkers now

is doing an “escape room,” a
game in which participants
are given a set amount of

time (usually an hour) to solve
a series of puzzles and free
themselves from a locked
space. A theme or conceit gives
the game urgency—players are
told they have an hour before
a killer virus wipes out their
city, for example, or they must
break out of prison before the
warden returns. One particu-
larly meta room in Florida has
corporate participants escape
from an office.

The first escape room opened
in Japan about a decade ago.
Today an online directory lists
rooms in 101 countries, from
Cambodia to Colombia. They're
popular with students, over-
stressed urban professionals,
corporate retreat organizers,
and the Obama family, who
busted out of a Hawaii location
with 12 seconds to spare. It's
a relatively low-stakes way
to learn how a team operates
under pressure, outside the
confines of the office.
qzcom
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